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THE FALLS |
Bass Pro anchors
ambitious effort
in Independence
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An architect’s rendering of The Falls “town square” slated to be built in Independence.

RETAIL ROUNDUP

Bass Pro hopes to surround its
store, hotel and conference center
compiex with enough other retail
tenants to fill nearly half a million
square feet of space. At the same
time, other retall developments
across the metro area also are
seeking tenants.
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heavily Jandscaped develop-
ment site that includes an 18~
acre lake, 100-foot waterfall
and 25 acres of walking trails
and parks to be operated by the
city of Independence.

“Now that Bass Pro has pone
vertical and the landscaping is
well along, that's a key time for
us to push,” Navarro said,

It's been three vears since the
Independence City Councll
approved the Bass Pro deal
The $17 million project in-
cludes 573 million in city- and
state-backed tax-increment fi-
nancing, Much of that assist-
ance has pone toward the
mamimoth landscaping and in-
frastructure effort.

Mavarro said the setting and
amenities of development had
helped raise its profile m a
crowded retail landscape. And
although Bass Pro has opened
stores in Olathe and Columbia
in the past couple of years, she
thinls the retailer is still 2 huge
draw.

A retail tenant not currently
in the Kansas City market is ex-
pected to announce that it is
building a 180,000-square-foot
store in The Falls around the
beginning of the vear, Navarro
said.

A 40,000-square-foot furni-
ture store also is expected, she
said, as well as a dozen eater-
ies, including two larger “sig-
nature” restaurants overlook-
ing the lake,

Munnink said that while The
Falls may succeed, it could pro-
vide stiff competition for other
retail projects in eastern Jack-
son County,

“It'll be difficult, vut perhaps
not impossible, to fill the cen-
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FALLS: Setting, amenities help project

Artist’s sketch of a streetscape from The Falls project.

ter out in the near term,” Nun-
nink said,

"Some of the smaller centers
mipht he cannibalized. The co-
nundrum is the hig-box stores
are alveady somewhat an-
chored in that area.”

Two nearby retail develop-
ments that might be challenged
for tenants by The Falls, Nun-
nink suggested, are Adams
Dairy Landing, a  600,000-
square-foot shopping center in
Blue Springs, and the Three
Tralls redevelopment plan,
which calls for 609000 square
feet of retail as part of a larger
mixed-use project on the for-
mer Bannister Mall property.

Owen Buckley, president of
Laned Property Group, the
Three Trails developer, said
the Bass Pro-based develop-
ment shouldi't compete with

his plan. He did agree, though,
that there might be more retail
being proposed than can be
supported in the Kansas City
market.

“We're seeing that retailers
are much more selective and
careful," Buckley said.

Further clouding matlers is
the slumping housing market.
Many of the retail projects
were being  contemplated
when housing was booming,
Now, with about 21,000 new
and existing homes for sale on
the local market and the home
building pace sharply off, retail
may be headed for a chill as
well.

Then there's the question of
whether Bass Pro remains a
destination store. capable of
drawing customers from long
distances.

Besides Ofathe and Colum-
bis, Bass Pro hos stores, in
Dmaha, Neb., St Louis, Spring-
ficld and Branson.

“In my opinion, Bass Pro is
going more with a chain-slore
stratesy than a category-killer

with destination venues,” Nun- |

nink said, " chain-store strate-
gy versus single store will wa-
ter down the market.”

There is still magnetism as-
soviated with the mega-ou-
door sporting  oods  store
maodel, Bucldey said.

“Hass Pro and Cabela's do a
preat job of ereating an inter-
esting store that's more than a
shopping spree, but an experi-
ence” he sald. "There aren’t
many retailers like that”

Ta reach Kavin Collison, call
B1p-2324-4289 or send e-mail to
kcollisoni@kestarcom,
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